
2335 American River Dr., Suite 301, Sacramento, CA 95825

p 916.364.1000  f 916.364.0350  w comstocksmag.com

SUPPLEMENT

23nd annual Capital region cares
Special Edition

For 22 years, Comstock’s has shown its support for hundreds of local 
nonprofit organizations through Capital Region Cares, our annual 
publication that provides insight into the dedicated work carried out 
by charities and philanthropists across much of Northern California. 

  Through the feature stories and resources provided in this 
guide, you can discover the role philanthropy plays in transforming 
the business landscape and quality of life in our communities. 

  In addition to being published in the monthly edition of Comstock’s, 
profiles also appear in the annual Capital Region Cares publication. 
The annual publication is also distributed at local community 
events throughout the year and is mailed to a targeted audience 
of individuals who can make the biggest impact on the success 
of our nonprofit community through direct giving, volunteer and 
board service, and rallying other in their circle to get engaged as 
well.  Your participation benefits not only your favorite nonprofit 
but it helps activate more community support for all nonprofits. 

Platinum package
• A 2-page spread. This can be a 2-page profile
   for the nonprofit or a 1-page profile for the nonprofit 
   and 1-page display ad for the sponsor
• Sponsor logo on the reprint cover 
• 500 reprints of the nonprofit profile
• Half-page, 4-color ad for the nonprofit in one    
  additional issue of Comstock’s during 2017

• $9,995

Gold package
• A two-page spread. This can be a two-page profile  
  for the nonprofit or a one-page profile for the nonprofit      
  and a one-page display ad for the sponsor
• 500 reprints of the nonprofit profile
• 1/3-page, four-color ad for the nonprofit in one    
  additional issue of Comstock’s during 2017

• $8,650

Silver package
• One full-page, four-color profile of a 
  nonprofit organization
• 500 reprints of the nonprofit profile
• 1/4-page, four-color ad for the nonprofit in one    
  additional issue of Comstock’s during 2017
• $5,450

Cover of 2017-2018 Capital Region Cares publication

Two-page spread     Full page
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The Children’s Home of 
Stockton changes lives 
through care and commitment 

to kids in need. From its historic, 
parklike campus in downtown 
Stockton, this non-profit organization 
serves at-risk youth, turning their lives 
around and enabling them to become 
productive citizens. Established in 
1882 as an orphanage, the Children’s 
Home has been improving our 
community for 135 years.

“We evolved over the decades into 
a comprehensive residential treatment 
program and a non-public school,” 
says Joelle Gomez, CEO. “Our resident 
youth have experienced severe family 
issues and traumas, including physical 
and sexual abuse, and are referred to 

us by the courts and social services 
so they’ll receive supervision and 
guidance from compassionate staff 
who will help them find their way, 
build their character, and build their 
self-sufficiency. The outcomes we 
strive for are healthy kids who can 
transition back home or to a foster 
family, or move on to higher education 
and live independently.” 

Six cottages on site and one 
cottage off site can accommodate 52 
youth from age 12 to 18. Some stays 
have been as short as six months or 
as long as four years, but two years 
is typical. Most residents attend 
the non-public school along with 
students referred from school districts 
throughout San Joaquin County. 

The Children’s Home non-
public school focuses on special 
education services and currently 
has more than 80 students enrolled 
from Kindergarten through 12th 
grade. The day student population 
is comprised of youth who struggle 
in the traditional school setting as 
they present with very specialized 
academic and behavioral needs. “They 
often come to us several grade levels 
behind,” says Gomez, “and our goal 
is to catch them up to grade level and 
see them graduate successfully or 
transition back to public schools.”

More than 150 staff members are 
at the core of the Children’s Home’s 
success, including teachers, aids, 
residential clinicians, and youth 
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Home of stockton counselors. “Our programming 
focuses on providing a culturally 
relevant and trauma-informed 
approach for positive outcomes,” 
notes Gomez. “We look at their 
strengths, and utilize rewards and 
incentives, and we’re getting great 
results. We pride ourselves on the 
support our staff gives.” 

With an annual budget of about 
$9 million, the Children’s Home 
relies heavily on community support. 
“We build community connections 
because our kids will be more 
successful if they’re exposed to and 
welcomed by the community and 
businesses,” says Gomez. “We want 
businesses to partner with us to feel 
the satisfaction of socializing these 
kids and helping them understand 
responsibilities. We welcome help 
in the form of business workshops, 
enrichment activities, field trips, 

in-kind donations, and financial 
donations.”

Legislation approved in January 
2017, AB 403, will require the 
Children’s Home to transition into a 
short-term residential therapeutic 
program by December 2018.  “Our 
timeline and processes are under 
massive transformation,” says 
Gomez. “With government trying to 
get foster youth out of congregate 
care faster, kids who would be here 
for two years could be reduced to six 
months.” 

As the Children’s Home must 
intensify services for kids’ shorter 
stays, they are again leading the 
way with a comprehensive program 
including specialty mental health 
services. “We are well positioned 
to weather this landmark change 
successfully because of our longevity 
and reputation,” concludes Gomez. 

Community members are rooting for 
us and helping us, and we’ll come out 
of this even stronger.” 

CHS holds community tours every 2nd 
Wednesday and 3rd Thursday of the 
month. Please contact Joelle Gomez at 
jgomez@chsstk.org to reserve your spot.
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E ach year, an estimated 
100,000 children are victims 
of human trafficking in the 

U.S., and California has the nation’s 
highest incidence. 3Strands Global 
Foundation mobilizes communities 
to combat human trafficking through 
prevention education and reintegration 
initiatives. 

3Strands Global has educated 
23,000 ninth graders across 13 
California counties, and now 
developed a scalable prevention 
education program called PROTECT 
(PRevention Organized To Educate 
Children on Trafficking) in partnership 
with the office of the Attorney General 
and CA Department of Education. 

“The PROTECT program is 
presented to 5th, 7th, 9th, and 
11th graders,” says Ashlie Bryant, 
president of 3Strands Global 
Foundation. “PROTECT will reduce 
the vulnerability of all children in 
California to human trafficking. It’s the 

next logical step to eradicating human 
trafficking in our state.” 

3Strands Global also helps high-
risk youth and survivors find jobs. 
The organization has partnered 
with JUMA and the Sacramento 
Kings to employ 35 youth at the 
Golden 1 Center. The Gila project, 
in partnership with Intel, PRIDE 
Industries, and other local nonprofits, 
targets jobs for at-risk youth and 
survivors up to age 24. 

In the community, 3Strands 
provides GracePaks to trafficking 
survivors when they are recovered 
by law enforcement. Survivors are 
often found with nothing but the 
clothes they’re wearing. The packs 
include toiletries, pajamas, blanket, 
flashlight, and more, and represent 
hope to those healing from trauma. 

“We also buy bracelets made by 
survivors worldwide and sell them at 
various events,” says Bryant. “Buying 
these products helps ensure survivors 

have sustainable income while sale 
proceeds help fulfill our mission.”

“Businesses can financially support 
our education programs and GracePaks 
and provide jobs for reintegration. 
They can also sponsor our Folsom 
Break Free Run on October 7th. We 
can use volunteers at the Run, and 
in the PROTECT, and reintegration 
initiatives,” concludes Bryant. “Stand 
with us to fight human trafficking.”

MOBILIZING COMMUNITIES TO FIGHT HUMAN TRAFFICKING
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